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Gulangyu, which is known as the "music town", "piano island", is China's 
national key scenic spot. Since the opening of Xiamen in 1842 as a treaty port, the 
Chinese and Western culture collide and integrate here, forming the unique 
characteristics of the cultural and style of Gulangyu.  
The beautiful scenery of Gulangyu attracts millions of tourists from around the 
world each year. According to the statistics provided by the Gulangyu - Wan Shishan 
Scenic Area Management Committee, more than 12 million people have visited 
Gulangyu in 2016. However, with the development of Gulangyu tourism, problems 
arise which include a lack of scenic spots with good quality, the simple product 
structure, a shortage of tourism supply, the decline of humanistic community and the 
outflow of art elite.Gulangyu tourism industry is now faced with a slowdown and 
insufficient development in future. 
The author believes that Gulangyu musical tourism industry is in an urgent need 
of transformation and upgrading. The key point of the transformation and upgrading 
lies in the full release and utilization of Gulangyu's cultural heritage and historical 
humanistic value, especially the music value. Gulangyu was once a place with the 
world's highest piano density and a strong historical accumulation of music culture 
can be found here. Based on this reality, the author starts from Gulangyu music 
industry resources and analyses the Gulangyu music hardware resources (piano 
museum, organ museum, record museum, Gulangyu concert hall), and humanities 
education resources. The author adopts the SWOT analysis aiming to enhance the 
musical advantages in Gulangyu tourism industry and to propose a path planning for  
Gulangyu tourism industry transformation as a reference.       
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图 2 SWOT 关系结构图 







                                                 
①哈罗德·孔茨,海因茨·韦里克,张晓君等译. 管理学[M],北京: 北京经济科学出版社,1998 









































                                                 
①沈祖祥. 旅游与中国文化[M].北京:旅游教育出版社, 1996 
②蒙吉军,崔凤军. 北京市文化旅游开发研究[J]. 北京联合大学学报. 2001,(01) 
③刘宏燕. 文化旅游及其相关问题研究[J]. 社会科学家. 2005,(S1) 
④郭丽华. 略谈“文化旅游”[J]. 北京第二外国语学院学报,1994（4）:42-45 













Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
